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On the basis of fully using the standard colors, several auxiliary colors have
been set according to the industry characteristics and specific needs to
achieve the optimal visual effect. These auxiliary colors may be used in combi-
nation as appropriate on special occasions such as celebrations or advertising
campaigns to enrich the visual experience. Except for the provided colors,
other colors are not recommended for use in the system.

For graphic/advertising printed materials, Pantone color values (solid colors)
must be used under normal circumstances. If Pantone colors are unavailable
due to conditional constraints, the corresponding CMYK color values shall be
adopted as the second choice. For digital application scenarios such as inter-
active interfaces, webpages, and PPT presentations, RGB color values or hexa-
decimal color values must be used.

Brand colors mentioned in this specification may have color deviations due to
different screens and printers. When in use, the Pantone color card shall be
regarded as the final reference for NPC brand colors as much as possible.
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PANTONE
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BRAND VISUAL IDENTITY GUIDE

Brand Terminal Exclusive Color Scheme

CMYK

C:7 M:100 Y:83 K:0
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R:255 G:255 B:255
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FFFFFF
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Terminal shape is a key means to reflect NPC's differentiation. To ensure the
consistency of the brand's visual identity, the specified colors and size ratios
must be strictly followed during application.

Certain color deviations may occur due to differences in selected materials, so
it is crucial to use the designated colors and materials. Size ratios used in the
store must be strictly implemented in accordance with the provided specifica-
tions—no other colors are permitted.

Through the application of the NPC terminal system, while reflecting the
brand's visual differentiation, it also ensures the consistency of NPC's corporate
image communicated to the outside world and enhances brand recognition
and recall in the store.

To maintain the consistency between products and the NPC brand across
various environments and sales channels, this manual has formulated more
effective and strategic dedicated area guidelines.

As core components of visual elements, logos, materials, and fixtures must be
produced in strict compliance with the specifications.
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Colors and materials are key means to reflect NPC's differentiation. To ensure
the consistency of the brand's visual identity, the specified colors and materials
must be strictly followed during application.

Certain color deviations may occur due to differences in selected materials, so
it is crucial to use the designated colors and materials. Materials used in the
store must be strictly implemented in accordance with the provided specifica-
tions—no other colors are permitted.

Through the application of the NPC terminal system, while reflecting the
brand's visual differentiation, it also ensures the consistency of NPC's corporate
image communicated externally and enhances brand recognition and recall in
the store.

To maintain the consistency between products and the NPC brand across
various environments and sales channels, this manual has formulated more
effective and strategic dedicated area guidelines.

As core components of visual elements, logos, materials, and fixtures must be
produced in strict compliance with the specifications.

2025.10 | NPC: #Z2iRA#ERV 1.0

NPC4I (Red)

Specifications #11&

PANTONE185C
CMYK:C:7 M:100 Y:83 K:0
RGB:R:220 G:6 B:43

Materials & H#4#}

Steel A5
Wood K&
Acrylic 535
Glass T{LIFIE

Applicables & 315

Sign #RiR

Wall FZ&15
FixtureEE &=
Furniture MY/E &

NPCZE (Black)

PANTONE Black

CMYK:C:0 M:0 Y:0 K:100
RGB:R:0 G:0 B:0

Steel A5
Wood K&
Acrylic IE58 1
Glass T IFIE

Wall o &5
Fixture Bl BB
Furniture fi/& &

NPCk (Gray)

PANTONE 422C
CMYK:C:19 M:12 Y:13 K34

RGB:R:158 G:162 B:162

Steel A5
Wood R/&
Acrylic IE58 17
Glass TLIFIE

Wall o5
Fixture Bl BB
Furniture Mi/&8 &

NPCH (White)

PANTONE WHITE
CMYK:C:0 M:0 Y:0 K:0
RGB:R:255 G:255 B:255

Steel A58
Wood R/&
Acrylic IE58 13
Glass TLIRIE

Sign #RiR

Wall iz 5145
FixtureBElER<E
Furniture MY/E &

Acrylic 5317

Transparenti&if

Acrylic IF58 13
Glass $N{CHTIE

Wall o5 1%
FixtureE EX &

BRAND VISUAL IDENTITY GUIDE

Brand Terminal Material Plan

Steel 55K

Brushed Stainless Steel

[T A E5EN

Steel N5

Wall o5 1%
FixtureE EXE

Wood3ER

Solid WoodSEAR

Wood/RifmE

Wall o515
FixtureE EXE
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Standard Translation (VI Specification Version): Red, as our primary color,
should appear in all NPC brand visuals, especially the iconic red logo. Auxiliary
colors serve to highlight the red color.

The brand logo is the core representative of all visual communications of NPC.
As a concrete combination of shape, text, and color, it not only has the simple
indication function of objects, but also embodies the abstract spiritual conno-
tation of the NPC Group. During application, the graphic proportions and
structure must be strictly followed to ensure the logo is accurate and consis-
tent.

NPC must strictly abide by these regulations during the introduction and appli-
cation process to ensure the authority and consistency of the corporate image
communicated externally, and effectively establish consistent recognition
among the public.
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E/NR~F/Minimum Size

ENRI R A

LOGO BEARSNTF 152K

Print Applications

The logo width shall not be less than 15 millimeters.

28 N
LOGO BEEARE/INTF150 &E, DMWERZEDIT2 dpi,

Online Applications
The logo width shall not be less than 150 pixels, and the resolution shall be at least 72 dpi.

RSER/NTSEREPGREMRAGRAIME, FRARFMAERSI98RIVERAREERT15mm, ERENFERLIAGEHNT,

When the logo graphic is smaller than 5mm, it will lose the necessary recognizability. Therefore, this
manual specifies that the minimum size of the logo shall not be less than 15mm, and it must be strictly
implemented in accordance with this specification during use.

BRAND VISUAL IDENTITY GUIDE

Application Specifications for Brand Logos, Colors, and Graphics in Spaces

ZE=IE
Safety Space
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The storefront serves as a channel for conveying brand information and shall
be flexibly applied based on the environment and actual conditions after
on-site measurement.

The brand logo is the core representative of all visual communications of NPC
Corporation. It is a concrete integration of shape, typography and color, em-
bodying not only the simple indicative function but also the abstract spiritual
connotation of the NPC Group. In the process of application, the graphic pro-
portions and structure must be strictly followed to ensure the logo's precision
and consistency. NPC Group shall strictly adhere to these specifications during
the introduction and application stages, so as to safeguard the authority and
uniformity of the corporate image in external communications and effectively
establish consistent recognition among the public.
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BRAND VISUAL IDENTITY GUIDE

1:2. 1:3. 1:5) Standard Functional Layout Specifications for Brand Terminals
(3 Types / Including Horizontal & Vertical Storefront Specifications with Different Ratios: 1:2, 1:3, 1:5)

478 OGOELTREPHER, UFEBNNSENEEL,

1 :2 When the LOGO is centered vertically, u§e the 1 2
height of the letter "N" as the reference line. )

1:3 X

1:5 X

1.7 X

1:12 _X _

E: BEEBERT, NPCRREMUEIBIL ENE,
BEFKRERT, FIUNEEEREIEOEES, FEAQRDSEFERT, NEREMRER, MUKEEREE IR0, HESHRENE, MR TEREN.

Note: Under normal circumstances, the position of the NPC logo shall follow the above specifications.
However, under special circumstances—such as storefront signs being blocked by the surrounding environment or store entrances being offset to the side—actual conditions shall be considered.
The logo shall be repositioned with the core principles of visual prominence and no obstruction, while taking into account the aesthetic appearance.
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mhE LRIt EINRERBIE (3 /EBEERARBLAFIILAE: 1:2. 1:3, 1:5) Standard Functional Layout Specifications for Brand Terminals
(3 Types / Including Horizontal & Vertical Storefront Specifications with Different Ratios: 1:2, 1:3, 1:5)

L2 EEREEENEE, EXMNERE, B B Eogo R BT

Storefront Sign Logo Offset Position Diagram

EHEMISLERHEITRIENA,

MFHLOGOE L TREFRIER, UF

'—l C BNHIEENEEL,
p When the LOGO is centered vertical-

ly, use the height of the letter "N" as

mhEARRENPCA B FIA IR RRRAZ ORI R, 218 the reference line.
B XZF. BEHNENESRIN, ENMXEESYRAME
/TIJJﬁu, EEMRIINPCERIFBHRR, EERNIRES, & npCc noc

MEASBIRERLLAIREN, [EIRSEESR—. NPCERIES
AN A PRTEAREST, BIREWFZRISIMEERIRENE . 4t
—I%, BNELHASAR—EUAR,

The storefront serves as a channel for conveying brand information and shall
be flexibly applied based on the environment and actual conditions after
on-site measurement.

13k: DUESSNIE. EEE. A0, EARFAGESEXE, EZERXERSITSKERPRE, FHRFEBIIRSRPZE.

Storefront Sign: With comprehensive reference to areas such as the building facade, main passageways, main entrances, and main
pedestrian flow, place the logo horizontally centered within this effective area and maintain sufficient logo protection space.

The brand logo is the core representative of all visual communications of NPC
Corporation. It is a concrete integration of shape, typography and color, em-
bodying not only the simple indicative function but also the abstract spiritual
connotation of the NPC Group. In the process of application, the graphic pro-
portions and structure must be strictly followed to ensure the logo's precision
and consistency. NPC Group shall strictly adhere to these specifications during
the introduction and application stages, so as to safeguard the authority and
uniformity of the corporate image in external communications and effectively
establish consistent recognition among the public.

noc
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BRAND VISUAL IDENTITY GUIDE

SMART TV MONITOR

NPC-TOG

&K LILTRA

I - A ESOLA TaN
BALGE TLIsLITY MORED
[TAILED iFAGES

TV
MONITOR
TV MONITOR ALL-IN-ONE PC | ; ' : ALL-IN-ONE PC

-"'EE'T‘F"I'J-#:"ﬁ?l—:;ﬂ-\."“?'.”' o 1

= nl‘ -
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T MMOMITOR ALL-IM-OME
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4K ULTRA HIGH-RESOLUTION IMAGE
QUALITY MOREDETAILED IMAGES

/"
)‘ w

.
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The design of brand terminal reception and display components must follow
four core principles: Unified Recognition, Scene Adaptation, Experience Priori-
ty, and Compliant Implementation. These principles ensure the components
maintain a consistent style, offer practical functions, and align with the brand
tone as well as terminal scene requirements.

The brand logo serves as the core representative of all visual communications
for NPC Corporation. It is a concrete integration of form, typography, and
color, embodying not only a simple indicative function but also the abstract
spiritual essence of the NPC Group. In the course of application, the graphic
proportions and structure must be strictly followed to ensure the logo’s preci-
sion and consistency. NPC Group shall adhere to these standards rigorously
during the implementation and application phases, so as to safeguard the
authority and uniformity of the corporate image in external communications
and effectively establish consistent public recognition.
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BRAND VISUAL IDENTITY GUIDE

Design Specifications for Brand Terminal Reception Display Components

3600mm

4K ULTRA HIGH-RESOLUTION IMAGE
QUALITY MOREDETAILED IMAGES

358mm

2400mm

NoC

o

IR
FHENZERELGRES, KFRETHAELE —52—KER; RIFEBHRSRIPZE,

Logo Wall:Centered horizontally within the corresponding space, mounted in the upper half of the wall; ensure adequate logo clearance.
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BRAND VISUAL IDENTITY GUIDE

NPC-100V9G

4K ULTRA
HIGH-RESOLUTION
IMAGE QUALITY MORED
ETAILED IMAGES

2025.10 | NPC: fiiiRBI3ERV 1.0 2025.10 | NPC: Visual Identification Guide V1.0



NPC: iR BlIsrma
R RIS (2 2/ REEEAER)

mn 8 L im B IRFAHEITFEERER IR, 17
SEHe. ARG, SRE IR IL,\F?"JJJ i
1%2H1¢RWZ*}E— NEEE A B/ EmEAES 2

EEE-
Rﬁ'ﬁ

mAEFRMRENPCA TR B M B R REREZ N RY, &
Bl NF. BRHNEARESRKI, e MXBEESEYIRAEavs
TLIEE, EERMRAINPCERMEHRANE, TERIERES, ©
IRETIBRREIR LGRS, (FirsAaES—, NPCERESR
AN NTEEST, WIREVFRISIMEXBIINEE. 57

—I4%, BNELASLAR—EOARL,

The design of brand terminal reception and display components must follow
four core principles: Unified Recognition, Scene Adaptation, Experience Priori-
ty, and Compliant Implementation. These principles ensure the components
maintain a consistent style, offer practical functions, and align with the brand
tone as well as terminal scene requirements.

The brand logo serves as the core representative of all visual communications
for NPC Corporation. It is a concrete integration of form, typography, and
color, embodying not only a simple indicative function but also the abstract
spiritual essence of the NPC Group. In the course of application, the graphic
proportions and structure must be strictly followed to ensure the logo’s preci-
sion and consistency. NPC Group shall adhere to these standards rigorously
during the implementation and application phases, so as to safeguard the
authority and uniformity of the corporate image in external communications
and effectively establish consistent public recognition.
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BRAND VISUAL IDENTITY GUIDE

Design Specifications for Brand Terminal Reception Display Components

3000mm

NoC

NPC-100V9G

4K ULTRA 1300mm
HIGH-RESOLUTION
IMAGE QUALITY MORED
ETAILED IMAGES
2400mm

IR -

EHN=EREZARESR, KFRETEFLE -5 —KER; ®RIFEBNOTSRIPZE.

Logo Wall

Specifications: Centered horizontally within the corresponding space, mounted in the

upper half of the wall; sufficient logo protection space must be maintained.
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The design of brand terminal reception and display components must follow
four core principles: Unified Recognition, Scene Adaptation, Experience Priori-
ty, and Compliant Implementation. These principles ensure the components
maintain a consistent style, offer practical functions, and align with the brand
tone as well as terminal scene requirements.

The brand logo serves as the core representative of all visual communications
for NPC Corporation. It is a concrete integration of form, typography, and
color, embodying not only a simple indicative function but also the abstract
spiritual essence of the NPC Group. In the course of application, the graphic
proportions and structure must be strictly followed to ensure the logo’s preci-
sion and consistency. NPC Group shall adhere to these standards rigorously
during the implementation and application phases, so as to safeguard the
authority and uniformity of the corporate image in external communications
and effectively establish consistent public recognition.
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BRAND VISUAL IDENTITY GUIDE

Design Specifications for Brand Terminal Reception Display Components

150r1m

150mm |

125mm
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150mm
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For the LOGO on the brand's front lightbox, four core specifications must be
followed: Visual Clarity, Accurate VI Implementation, Light & Shadow Adapta-
tion, and Safety Compliance. These specifications ensure the LOGO features
strong recognizability, consistent style, and alignment with terminal scene
application requirements when displayed on the lightbox carrier.

The brand logo is the core representative of all visual communications of NPC
Corporation. As a concrete integration of form, typography, and color, it em-
bodies not only a simple indicative function but also the abstract spiritual
essence of the NPC Group. In the course of application, the graphic propor-
tions and structure must be strictly followed to ensure the logo’s precision and
consistency. NPC Group shall adhere to these standards rigorously during the
implementation and application phases, so as to safeguard the authority and
uniformity of the corporate image in external communications and effectively
establish consistent public recognition.
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3000mm

NoC

PRI -

FHENZ=ERERERSR, KFRETFEFRLE 52 —KER; REFEBNITSRIPZE,
Logo Wall
Specifications: Centered horizontally within the corresponding space, mounted in the

upper half of the wall; sufficient logo protection space must be maintained.

BRAND VISUAL IDENTITY GUIDE

Brand Front Lightbox LOGO Specifications

2400mm
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For the LOGO on the brand's side-facade lightbox, four core specifications
must be followed: Visual Clarity, Accurate VI Implementation, Light & Shadow
Adaptation, and Safety Compliance. These specifications ensure the LOGO
maintains strong recognizability, consistent style, and alignment with terminal
scene application requirements when displayed on the lightbox carrier.

The brand logo is the core representative of all visual communications of NPC
Corporation. As a concrete integration of form, typography, and color, it em-
bodies not only a simple indicative function but also the abstract spiritual
essence of the NPC Group. In the course of application, the graphic propor-
tions and structure must be strictly followed to ensure the logo’s precision and
consistency. NPC Group shall adhere to these standards rigorously during the
implementation and application phases, so as to safeguard the authority and
uniformity of the corporate image in external communications and effectively
establish consistent public recognition.
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For the LOGO on the brand's ceiling lightbox, four core specifications must be
followed: Visual Clarity, Accurate VI Implementation, Light & Shadow Adapta-
tion, and Safety Compliance. These specifications ensure the LOGO maintains
strong recognizability, consistent style, and alignment with terminal scene
application requirements when displayed on the lightbox carrier.

The brand logo is the core representative of all visual communications of NPC
Corporation. As a concrete integration of form, typography, and color, it em-
bodies not only a simple indicative function but also the abstract spiritual
essence of the NPC Group. In the course of application, the graphic propor-
tions and structure must be strictly followed to ensure the logo’s precision and
consistency. NPC Group shall adhere to these standards rigorously during the
implementation and application phases, so as to safeguard the authority and
uniformity of the corporate image in external communications and effectively
establish consistent public recognition.
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Suspended Type: Align centrally and place horizontally. Maintain sufficient logo protection space.
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