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As a standard for brand visual image management, VI (Visual Identi-
ty) mandates that all internal and external brand visual communica-
tions maintain a consistent and unified image. It consolidates unique
brand recognition, accumulates the brand's personality and temper-
ament, and builds differentiated brand strength. Before use, please
carefully review the text descriptions and graphic examples of each
specification. No arbitrary changes shall be made based on personal
will to avoid violations of design specifications. Let us work together
to safeguard the complete, unified, and outstanding brand image of
NPC.
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What is "NPC"? "N" stands for "Noble," "P" stands for "Perfect,"
"C" stands for "Creative," then the "NPC" is the abbreviation of
"Noble, Perfect & Creative.” The brand spirit of NPC is sticking
to pursuing perfect quality and affordable prices.

The logo consists of a white wordmark and a red outer frame.
To enhance brand recognition and closely associate the color
with other visual elements, the logo should use red as much
as possible.
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Brand Expression
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What is "NPC"? "N" stands for "Noble," "P" stands for "Perfect,"'C" stands for "Creative,  then the "NPC" is the abbreviation of
"Noble, Perfect & Creative.” The brand spirit of NPC is stickingto pursuing perfect quality and affordable prices.
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What is "NPC"? "N" stands for "Noble," "P" stands for "Perfect,"
"C" stands for "Creative," then the "NPC" is the abbreviation of
"Noble, Perfect & Creative.” The brand spirit of NPC is sticking
to pursuing perfect quality and affordable prices.

The logo consists of a white wordmark and a red outer frame.
To enhance brand recognition and closely associate the color
with other visual elements, the logo should use red as much
as possible.
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LOGOS
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The iconic red logo should always be used to reflect the cohesive and consistent brand connotation of NPC. For daily use, the horizontal version of the logo shall be given priority.

1#IRLOGO PRS2

Horizontal Version Monochrome

Of The Logo Logo
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The logo adopts a bold red color to highlight the brand's signature hue. The monochrome logo

(with a white background) may only be used when the recognition of the red-outlined version

is limited.
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Letter-only Logo Monochrome
Logo
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To meet the needs of various media, in addition to the color version, a black-and-white
version of the logo must also be formulated to ensure consistency in the brand's external
image. This is the standard black-and-white version of the logo, mainly applicable to mono-
chrome (black-and-white) printing scenarios such as newspaper advertisements. It must be
used strictly in accordance with this specification.
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The logo is the core element for constructing and shaping the
company's image, and a concentrated visual representation
of the company's products, services and brand identity. To
ensure the authority, recognizability and consistency of the
company's logo, it must not be misused or arbitrarily used in
applications. The grid drawing method of the logo is adopted
to standardize the shape proportion, structure and positional
relationships of the logo.

The lines, arcs and angles of the logo graphic are precisely
designed to perfectly present the rhythm and beauty of ge-
ometry. Before use, please carefully review the drawing spec-
ifications and strictly comply with them.
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BRAND VISUAL IDENTITY GUIDE

Standardized Logo Drawing

2025.10 | NPC: Visual Identification Guide V1.0



NPC: il iZiR Bl
LOGO LIRSS

Ny

ARIUERENRENTEZIENR, EEADP, S
IRERZE X,

G R EXEAEX AZEXE, ZXEBRAG
MEEATEMITE,

RGBSR, %, AEHEIBHIRIT TEEIW/ LI
RHN5ER, ERRBFAEETIEIE, H™SHEST,

To ensure the logo’s optimal visual communication effect, a
safety zone must be set when in use.

The area surrounding the logo is defined as the safety zone,
where no other elements may be placed.

The lines, arcs and angles of the logo graphic are meticulously
designed to perfectly embody the rhythm and aesthetic of
geometry. Before use, please carefully refer to the drawing
specifications and strictly adhere to them.
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Logo Proportion Specifications
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A "no-intrusion zone" is set around the logo combination. During application, other
design elements must be kept out of this zone, and the distance from the logo to the
edge of the layout must not be less than the width of this zone to ensure the clear
recognizability of the logo combination.
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When the LOGO is centered vertically, use the height of the letter "N" as the reference line.
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When using the brand logo, the principle of prioritizing the
standard version must be followed. To ensure the logo’s opti-
mal visual communication effect, its minimum size shall not be
less than 15mm. This page also specifies the minimum appli-
cation sizes of the logo for both print and digital environ-
ments.

The lines, arcs and angles of the logo graphic are precisely
engineered to perfectly express the rhythm and aesthetic of
geometry. Before use, please carefully examine the drawing
specifications and strictly adhere to them.
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E/NR~F/Minimum Size
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LOGO BEARSNTF 152K

Print Applications

The logo width shall not be less than 15 millimeters.

Z& N R
LOGO BEARSNT150 &&, 2HREDANT2 dpi.

Online Applications
The logo width shall not be less than 150 pixels, and the resolution shall be at least 72 dpi.

= ‘moc. == -

INSERNT SR RINGREMRANRGIME, FRUARFRRERSIVERIVERREERET15mm, (RIS LLEHLERT.

When the logo graphic is smaller than 5mm, it will lose the necessary recognizability. Therefore, this
manual specifies that the minimum size of the logo shall not be less than 15mm, and it must be strictly
implemented in accordance with this specification during use.

BRAND VISUAL IDENTITY GUIDE

Minimum Usage Specifications for the Logo
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As our primary color, red shall appear in all NPC brand visuals,
especially the iconic red logo. The secondary colors are de-
sighed to accentuate the red.

For graphic/advertising prints, use the corresponding Pan-
tone color values (spot colors) normally. If Pantone colors are
unavailable due to restrictions, the corresponding CMYK color
values serve as the backup.For digital scenarios like interac-
tive interfaces, webpages and PPTs, adopt RGB or hexadeci-
mal color values.Brand colors here may show deviations
across different screens and printers; the Pantone color card
should be prioritized as the final reference for NPC brand
colors.
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Standard Color Series (Print Colors, RGB Colors)

a1
AT HE—HRIARESERB IR E ERIRFERR, 1SHE R RAIREVENR 4 HASE: 1 SEARAEHKENRY/175dpi 2.BRENZR3K(E™)/133dpi
3 FTIEZEIKENR/100dpi 4 BRARZE5K(HEE)/150dpi

Red

To further ensure the color effect of the standard color on different printing materials, the printing output resolutions for commonly used papers are specifically specified
as follows:1.Coated Art Paper Printing / 175 dots per inch (dpi)2.Domestic Offset Paper / 133 dots per inch (dpi)3.Newsprint Printing / 100 dots per inch (dpi)

4.lmported Offset Paper / 150 dots per inch (dpi)

PANTONE SO
185C

C:7 M:100 Y:83 K:0
RGB

_ R:220 G:6 B:43
FRER €24 dc062b

FRER:PANTONE185C,CMYK(C:7 M:100 Y:83K:0) RGB(R:220 G:6 B:43), frEBEMER FinEBEARBE LHNBERZ,

Standard Color: PANTONE 185C; CMYK (C:7, M:100, Y:83, K:0); RGB (R:220, G:6, B:43). The standard color gradations demonstrate the color perception of the standard
color at different lightness levels.

40% 30% 20% 10%
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mwEE RS (ENRIe. RGB &) Standard Color Series (Print Colors, RGB Colors)
ERDERREBNEM L : RIBARITURHES z’ﬁ;@‘nmu@ MINENERE, EESTRA PR L ER/NIER
' BAKREE— iR , EESMRIP N A IEER/\E 0
BENEE, ITRISEMNME, BRET ‘
Neutral Colors
*EI] Eﬁﬁb @ , E & _ﬂﬂ EE}_\_ %: E{g% fl:% ﬁ;kif_’ éiﬁ *m ’r% Warm neutral gray is a harmonious color matching choice and should play a minimal role in backgrounds and layouts.
A ER, NEIFEU R XZER, R
RENBXIHN, HBEERAFAREFEHR, PANTONE CMYK
C:94 M:77 Y:53 K94
426C RGB
On the basis of making full use of the standard color, several tE AR -1 EII:E3)7( /ﬁ:.lz.}&LBAZ

secondary colors have been designated according to the 25982A
characteristics and specific needs of the industry to achieve
the optimal visual appeal. These secondary colors shall be
matched and applied as appropriate on special occasions
such as celebrations and advertising campaigns, so as to
enrich the visual experience. Except for the provided colors,
the use of other colors within the brand visual system is not
recommended.

H#HBNEE-1: PANTONE426C,CMYK(C:94 M:77 Y:53 K:94) RGB(R:37 G:40 B:42), HHIBEMERTHEBEARRBE LNEERZ

Secondary Color - 1: PANTONE 426C; CMYK (C:94, M:77,Y:53, K:94); RGB (R:37, G:40, B:42). The secondary color gradations demonstrate the color perception of the second-
ary color at different lightness levels.

30% 20% 10%
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On the basis of making full use of the standard color, several
secondary colors have been designated according to the
characteristics and specific needs of the industry to achieve
the optimal visual appeal. These secondary colors shall be
matched and applied as appropriate on special occasions
such as celebrations and advertising campaigns, so as to
enrich the visual experience. Except for the provided colors,
the use of other colors within the brand visual system is not
recommended.
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Standard Color Series (Print Colors, RGB Colors)
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Neutral Colors
Warm neutral gray is a harmonious color matching choice and should play a minimal role in backgrounds and layouts.

CMYK

PANTONE C:19 M:12 Y:13 K:34

422C RGB

R:158 G:162 B:162

tHENEB-2 HEX/HTML
9EA2A2

BB -1: PANTONE422C,CMYK(C:19 M:12 Y:13 K:34) RGB(R:158 G:162 B:162), fEIBEMER 7T HMEEAREE LB T

Secondary Color - 1: PANTONE 422C; CMYK (C:19, M:12, Y:13, K:34); RGB (R:158, G:162, B:162). The secondary color gradations demonstrate the color perception of the
secondary color at different lightness levels.

40% 30% 20% 10%
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On the basis of making full use of the standard color, several
secondary colors have been designated according to the
characteristics and specific needs of the industry to achieve
the optimal visual appeal. These secondary colors shall be
matched and applied as appropriate on special occasions
such as celebrations and advertising campaigns, so as to
enrich the visual experience. Except for the provided colors,
the use of other colors within the brand visual system is not
recommended.
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Standard & Secondary Color Usage Specifications

H&/White FrEEE/Standard Color 4% Bfifa/Secondary Color 4@ B &/Secondary Color 2 £5/Black
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Hot Stamping npc npc npc

& Silver Printing
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On the basis of making full use of the standard color, several
secondary colors have been designated according to the
characteristics and specific needs of the industry to achieve
the optimal visual appeal. These secondary colors shall be
matched and applied as appropriate on special occasions
such as celebrations and advertising campaigns, so as to
enrich the visual experience. Except for the provided colors,
the use of other colors within the brand visual system is not
recommended.
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Standard & Secondary Color Usage Specifications

H&/White FrEEE/Standard Color 4% B &a/Secondary Color 4@ B &/Secondary Color 2 5/Black
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Hot St i

HotStamping - - -
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nEESHIeZEIFHSET Forbidden Combination Modes of Standard Colors and Secondary Colors

A REERREEZROBMTS TN, LITARE
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To ensure the clarity and professionalism of the brand visual
identity, the following are incorrect combination examples of
standard colors and secondary colors. These combinations
must be strictly avoided in all brand applications.

REENTITEEY AMEEREERPERRE
The logo color shall not be altered without authorization. Do not use the same color on dark backgrounds.

AMEERAEMEANEEAS A AMENAERERTEEER
No other forms of color combinations shall be used. Do not apply it on monochromatic gradient backgrounds.
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The special table for color matching combinations is designed
to ensure the integrity of the brand logo and maintain brand
consistency. It is crucial to comply with the usage rules and
restrictions specified in this specification. When using the
brand’s reverse logo, avoid applying it within the various
color lightness ranges as shown in the figures below as much
as possible.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.
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BRAND VISUAL IDENTITY GUIDE

Dedicated Color Matching Table

-

K90 K100

K40

K40 K50

K90 K100
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The special table for color matching combinations is designed
to ensure the integrity of the brand logo and maintain brand
consistency. It is crucial to comply with the usage rules and
restrictions specified in this specification. When using the
brand’s reverse logo, avoid applying it within the various
color lightness ranges as shown in the figures below as much
as possible.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.
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Dedicated Color Matching Table

NOC nNoC NOC NOC

K10 K20 K30 K40 K50

K60 K70 K80 K90 K100

K10 K20 K30 K40 K50

K60 K70 K80 K90 K100

2025.10 | NPC: Visual Identification Guide V1.0



NPC: il iZiR 55
% A ENRIEIA R 2SS

MEFREWIRARAPINERERZ—, HT
NFASEEGEEMN, REAM R I SEFE,
EEAEGWIRBIRFPHINA+HT 2, AER
HEFENAPIARER—, NRARFIRE
il &,

E—RER MERBENIRS, NREERRMENEFE,
AENERREFIEEHIINS. REBREELPHINRE,

The standard font is one of the basic elements in the Corpo-
rate Identity System (CIS). Thanks to its inherent characteris-
tics such as readability, explanatory power, and visibility, it is
widely used in the CIS. To ensure the accuracy and consisten-
cy of the standard font in applications, scientific standard
drawing methods shall be adopted.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.
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Dedicated Printed English Fonts & Usage Guidelines

ABCDEFGHIJKLMN
_ OPQRSTUVWXYZ
Kind, EEEREAFHE
Hal-{n%)nyOS Sans SC g-lack 0123456789
ABCDEFGHIJKLMN
o e OPQRSTUVWXYZ
Mk, BInEBRFHN
:—I\a:-monyOSTSans_TS_C Medium 0123456789
ABCDEFGHIJKLMN
- OPQRSTUVWXYZ
EX, RREMAFHE
HarmonyJO\S Sa: SC Regular 0123456789
ABCDEFGHIJKLMN
TR REERT OPQRSTUVWXYZ
HarmonyOS Sans SC Light 0123456789
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In brand communication, strictly controlling the size of the
brand logo in layouts is conducive to maintaining the unifor-
mity of the brand identity in visual communication. The
method for controlling the brand logo’s size in layouts varies
according to the actual layout dimensions. Under normal cir-
cumstances, the "minimum size principle” shall be adopted; in
special cases such as ultra-vertical or ultra-long dimensions,
the "maximum size principle” shall apply.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.
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EBFAL: (H+W)/30 = logo h

Minimum Size Principle:

Set the variable "H" as the layout height, "W" as the layout width, and
"logo h" as the logo height. Apply the formula: (H + W) 7/ 30 = logo h

BRAND VISUAL IDENTITY GUIDE

Application Size Calculation Formula

ARTFRN:
SN AEIRESARIBRESRERY, REFHTUEMNRER T,
RRBIM AKX THARREIRGEE, RABREIRE X,

Maximum Size Principle:

When applied to extremely special ultra-long or ultra-wide layout
dimensions, or layout dimensions that cannot be measured, the appli-
cation of the logo shall not exceed its restricted range and shall not
encroach on the restricted area.
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In brand communication, strictly controlling the size of the
brand logo in layouts is conducive to maintaining the unifor-
mity of the brand identity in visual communication. The
method for controlling the brand logo’s size in layouts varies
according to the actual layout dimensions. Under normal cir-
cumstances, the "minimum size principle” shall be adopted; in
special cases such as ultra-vertical or ultra-long dimensions,
the "maximum size principle” shall apply.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

b ANFE:

RETE'H ANESE, W RREREE, “logo h”AHANGE,

EBFAL: (H+W)/30 = logo h

Minimum Size Principle:

Set the variable "H" as the layout height, "W" as the layout width, and
"logo h" as the logo height. Apply the formula: (H + W) 7/ 30 = logo h

BRAND VISUAL IDENTITY GUIDE

Application Size Calculation Formula

HF B OGOEL TERFNER, UFSNHNEEAEEL,
When the LOGO is centered vertically, use the height of the letter "N" as the reference line.

ARTFRN:
SN AEIRESFARIBRIESREARY, REFHTUEMNRER T,
RRBMNAAKXTHARREURGSEE, RABRREIRE X,

Maximum Size Principle:

When applied to extremely special ultra-long or ultra-wide layout
dimensions, or layout dimensions that cannot be measured, the appli-
cation of the logo shall not exceed its restricted range and shall not
encroach on the restricted area.

2025.10 | NPC: Visual Identification Guide V1.0
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BEEHERY Constant Common Dimensions

AT HERIEARTELEXRSEIER T LUREE
it ER mMRNR, AFMiREEER RFMNA

WAPHRBRAMBER T, EERATEIRIEE S

EHARE R T EBRRFHIRESH, AoC

HBAFTRIE IR, TIARIELIREE RGN

I\, %Logo h=338mm
| noc

E—IRBN MEAmERIRS, NREERRMEIVE 7Y,
AEVERINEFIESTIINS. REEREELPHINRE,

lLogo h=23.9mm

npc
To facilitate operators in quickly and accurately using the Logo h=169mm
brand logo in most cases, this manual provides the constant
dimensions of the brand logo for application fields such as Logo h=119mm
printed materials. In use, parameters can be directly extracted Logo h= B4mm
or set according to the fixed layout dimensions. =
In case of special circumstances, the size of the brand logo
may be adjusted based on actual needs. A 0 3 " As e

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.
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BEEHARY Constant Common Dimensions

AT HEREARTELASHIE R Tl bR

HaltfE A RAEARR, AF R EEEIRR SR A |
MHPHREITAEER Y, EERPITREE o
EHRRER T EEEREHIRE S, N0C

AIB4FIRIEN, TIARIESEIRHR B mEiRRY
j(/J \. ELogo h=33.8mm

NoC

E—IRBR MERmERIRS, NREERRMEIEFXY,
AENERINEFIESTIINS. REBREELSPHINRE,

iLogo h=23.9mm

noc

To facilitate operators in quickly and accurately using the Logo h=16.9mm
brand logo in most cases, this manual provides the constant nAc
dimensions of the brand logo for application fields such as Logo h=11.9mm

printed materials. In use, parameters can be directly extracted i Logo h= B4mm
or set according to the fixed layout dimensions.
In case of special circumstances, the size of the brand logo
may be adjusted based on actual needs.

Al A2 A3 A4 A5 A6

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.
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AT HERIEARTELEXRSEIBR T O] LUREE
it ER mMERNR, AFMiREEER RFMN A
A PR mEIRRIEERY, EERPIRIEE
EHRRER T EERRIEIRES
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E—IRBR MEAmEIRS, NREERRMEIE 7Y,
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To facilitate operators in quickly and accurately using the
brand logo in most cases, this manual provides the constant
dimensions of the brand logo for application fields such as
printed materials. In use, parameters can be directly extracted
or set according to the fixed layout dimensions.

In case of special circumstances, the size of the brand logo
may be adjusted based on actual needs.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

Logo h= 47.8mm

| noc

A1l

Logo h=23.9mm

=

A3

Logo h=16.9mm

Logo h=33.8mm

BRAND VISUAL IDENTITY GUIDE

Constant Common Dimensions

| nocC

A2

A4

Logo h=11.9mm

A5

:Logo h=8.4mm

im=

A6
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BEEHERY Constant Common Dimensions

N T HERIEAREERSHER T UREE p—
Wit fER RN, AT HHREIEEIR R % M Hoc
T PHRIPREERY, EERPTRER %

EHMRER T EEERRRES . J—

noc

WBYEIRIEN, oItRIESEARE EIREEMAERRAY
UL

E—IRBR MEAmERIRS, NREERRMEIEFXY,
AEVERINEFIESTIINS. REEREELPHINRE,

Al A2

To facilitate operators in quickly and accurately using the
brand logo in most cases, this manual provides the constant
dimensions of the brand logo for application fields such as
printed materials. In use, parameters can be directly extracted :
or set according to the fixed layout dimensions. npc
In case of special circumstances, the size of the brand logo —
may be adjusted based on actual needs. | Logo h=11.9mm

noc

iLogo h=23.9mm

iLogo h=16.9mm

Logo h=8.4mm

==

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

A3 A4 A5 A6
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EMRE PRI E Position in the Layout

ENPCHYmAE(EEDR, NPCHmmhBARIRTE R E F
NNRMEEFH—IIRE, MWEEFT,

2 BZENAIRITRERESIRRBNN S —EAERE noc [ T ‘noc [ A 3
HIAREE . | | | | | ;

WBYFIRIEN, TIRIESCIRE EIREE mAERRAY
UL

E—RIER MER@ENIRS, NREERRMENEFE,
AEVERREFIESTIINS. REBREELPHINRE,

In NPC’s brand communication, the application position of
NPC’s brand logo in layouts has a unified setting, as shown in
the figure on the right.

Recommendation: For designs of the same application type
and joint logos, the same layout position shall be consistently E | | | 5 é
adopted. SN
In case of special circumstances, the size of the brandlogo

may be adjusted based on actual needs.
. ] 0 ENSEEEPRRANNALE, 6 "SRR, DARFRSE, IARBMEBPINANNALE, flil: £hs. SURERE.
In general, when using the brand logo, the provided electron-
L L . Application positions of the brand logo in regular brand Application positions of the brand logo in special brand
IC fl|eS Sha” be pI’IOFItIZed- It is not recommended to draw the communication, such as in the advertising system, office communication, such as at press conferences, in wayfinding
| 0go usin g standard specifi cations. Errors durin g redrawin g system, and other related systems. systems, and other related scenarios.

should be avoided as much as possible.
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In NPC’s brand communication, the application position of
NPC’s brand logo in layouts has a unified setting, as shown in
the figure on the right.

Recommendation: For designs of the same application type
and joint logos, the same layout position shall be consistently
adopted.

In case of special circumstances, the size of the brand logo
may be adjusted based on actual needs.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

BRAND VISUAL IDENTITY GUIDE

Position in the Layout

MOC o MoC MOC
1 e e e e O
N
0 ENmMEEMTRNNBLE, fII: TSRE. MARASE, IARBMEBPINANNALE, flil: £hs. SURERE.
Application positions of the brand logo in regular brand Application positions of the brand logo in special brand
communication, such as in the advertising system, office communication, such as at press conferences, in wayfinding
system, and other related systems. systems, and other related scenarios.
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For the brand logo applied on products, only the text "NPC"
shall be used, with no red background graphic added. Three
color options are available for the logo, namely the company's
sighature red, solid black and metallic texture.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

“FHBLOGO
Letter-only Logo

EREEFIRE
Metallic Texture Logo

[

(]

C

C

IREER
Monochrome Logo

(]

BRAND VISUAL IDENTITY GUIDE

Color Values for the Product Logo

C
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= mainaS{E R RISE Product Logo Application Specifications

Ha :_FF Elﬁl:l J: EI‘J I:Iﬁl:l Hﬁ*lj—il:llbz\ ) 121%% N PCK? , Z:;IJ\ Z2=E 2R

C1=3=] v — . — BIEMSHEANERE— XA ARAKE N A SR EMIR I TTEEARKE, HHRITSEIEHE ENmI 4 R F
7]” 21@ =N ﬂ:f o 1; /]‘I:llbz\gﬁi@ ﬂﬁﬁ% //A\ E.l é’I N $ @. W2 BREBANFIZXE, PBRITESASHERHRE, LOGO ZEARBNTF30 =K
— Safety Space Minimum Size
—
%*D @E @E@ :* EIJ o A "No-Invasion Zone" shall be set around the logo combination. During application, other Application in Printing and Production
design elements must be avoided from entering this zone, and the distance from the logo to The width of the logo shall not be less than 30 millimeters.

the edge of the layout shall not be less than the width of this zone to ensure the clear recog-
nition of the logo combination.

AE—RIER TERRRIINE, R ERIRHET Y, " ;
RS ERELHITS, RESRESADHINZE, o e |

1.5n

For the brand logo applied on products, only the text "NPC"
shall be used, with no red background graphic added. Three . . . .
color options are available for the logo, namely the company's

. . . i GER, BN E RS,
signature red, solid black and metallic texture. SHFSLOCORLE FRPRIRN, UFSNOREARES
When the LOGO is centered vertically, use the

height of the letter "N" as the reference line.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

=1
Product lllustration
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For the brand logo applied on products, only the text "NPC"
shall be used, with no red background graphic added. Three
color options are available for the logo, namely the company's
sighature red, solid black and metallic texture.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

1.5n

ZE2ZH

RINEGSESHEARE M KEA RUEAKE NAEREERIT TREARXKE, HBRITSEIER
BE2ZBRNEBANFZXE, URRINSESIERRRS,

Safety Space

A "No-Invasion Zone" shall be set around the logo combination. During application, other
design elements must be avoided from entering this zone, and the distance from the logo to
the edge of the layout shall not be less than the width of this zone to ensure the clear recog-
nition of the logo combination.

................................................................................

HFH L OGOELTEIIER, UFSNNBSERREEL,
When the LOGO is centered vertically, use the
height of the letter "N" as the reference line.

BRAND VISUAL IDENTITY GUIDE

Product Logo Application Specifications

=NRYT

ENRIHIVER B
LOGO ZBEAREB/INF180 =X

Minimum Size
Application in Printing and Production
The width of the logo shall not be less than 180 millimeters.

O —=c
AN

Product lllustration
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In NPC’s brand communication, the application position of
the NPC brand logo in the layout follows a unified setting, as
shown in the figure on the right.

Recommendation: Designs for the same type of application
and joint logos shall adopt a consistent layout position.

In case of special circumstances, the size of the brand logo
may be adjusted based on actual needs.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

BRAND VISUAL IDENTITY GUIDE

Position of the Storefront Sign in the Layout

478 OGOELTREPHER, UFEBNNSEANEEL,

1 :2 When the LOGO is centered vertically, u§e the 1 2
height of the letter "N" as the reference line. )

1:3 X

1:5 X

1.7 X

1:12 _X _

E: BEBBERT, NPCHRRIMUEIBL ENE,
BEFKRERT, FIUNEEEREBOHEES, FEADRDSEFERT, NEREMRER, UUKEEREE IR0, HESHRENE, MR TEREN.

Note: Under normal circumstances, the position of the NPC logo shall follow the above specifications.
However, under special circumstances—such as storefront signs being blocked by the surrounding environment or store entrances being offset to the side—actual conditions shall be considered.
The logo shall be repositioned with the core principles of visual prominence and no obstruction, while taking into account the aesthetic appearance.
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In NPC’s brand communication, the application position of
the NPC brand logo in the layout follows a unified setting, as
shown in the figure on the right.

Recommendation: Designs for the same type of application
and joint logos shall adopt a consistent layout position.

In case of special circumstances, the size of the brand logo
may be adjusted based on actual needs.

In general, when using the brand logo, the provided electron-
ic files shall be prioritized. It is not recommended to draw the
logo using standard specifications. Errors during redrawing
should be avoided as much as possible.

2025.10 | NPC: #Z2iRA#ERV 1.0

EBElogolREMNETRE
Storefront Sign Logo Offset Position Diagram

NoC

noC

13k DUESSNIE. @8, A0, EARFAGESEXE, EZERXERSITSKERPRE, HRFEBIIRERIPZE,

Storefront Sign: With comprehensive reference to areas such as the building facade, main passageways, main entrances, and main
pedestrian flow, place the logo horizontally centered within this effective area and maintain sufficient logo protection space.

@F I OGOE L TEFIER, UF
BNINESEREES,

When the LOGO is centered
vertically, use the height of the
letter "N" as the reference line.

noC

BRAND VISUAL IDENTITY GUIDE

Position of the Storefront Sign in the Layout

NOC

noc

NoC
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GEE2UNRH. IR BEENEEENTE
>—, CRtbAETRWVNEERE, BT
SABIR S, SIER, AT BiFSE— AT

MR, WARTERBIUTIERT. A

LS I | P AR TR A S

M. 320gREZHEFEMISHER (%) [N R B ATEAEIESZ =
g 90mmx54mm TV MONITOR ALL-IN-ONE PC BiE +86 752 2382534
TZ: LeRNEnR/EEERIuV feB: 186 752 2385566

FKRE

B¥%. RIEmER. HEteNHE WWW.Npc-cn.com #B4F: ligg@npe.com
Business cards are one of the most important tools for enter-

. . . . 0 90 0 72 252 45 90
prises to exchange information internally and externally. They ‘ ‘ ‘ ‘ ‘ ‘ ‘

also represent the spiritual outlook of the enterprise and
show its image. During production, in order to better unify the
visual image of the enterprise, the following regulations must
be strictly implemented.

Production Process D e TE
Material: 3209 British Snow White Paper or other special JEEE
papers (for reference)

Specification: 20mm x 54mm I | C 30 orene s I A D BE RS A5 TR A ]

Craftsmanship: Spot color or four-color printing / Blue lines NS X FLAESEI2S =
with UV coating TV: MONITOR ALL-IN-ONE PC % +86 752 2382534

Color: Apply in accordance with the specified standard colors fTR: +86 752 2385566
" WWW.NPC-CN.COM BE{E: ligg@npc.com
and auxiliary colors

Z=KE
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BRI RERIE Business Card Design and Usage Specifications

ZREEVYR., WIOIRBERNEKEEZENTA
Z—, BEANEART VB ®XR, BINT
IVRIFE R, ®IERS, AT EIFmFE—E AN
BZR, BATRIRBIATHERIT,

HELZ I I C Guangzhou Xianyou Intelligent

= . i [EE B 4 a) E Ath & Fth 4 = Technology Co., Ltd.
Mk 320gRETERARMTIE (55) No. 32-3, Xixiu Road, Xiuguan Street,

g 90mmx54mm TV MONITOR ALL-IN-ONE PC Huadu District, Guangzhou City

. ‘ e e Tel: +86 752 2382534
17 e rRl/iEEd%ZduV Fax: +86 752 2385566

Charles Lee

Ad Manager
Branding Department

By RNERER. BEGNE WWW.NpPC-Ccn.com E-mail: ligg@npc.com
Business cards are one of the most important tools for enter-

0 72 252 45 90
prises to exchange information internally and externally. They | | | | |
also represent the spiritual outlook of the enterprise and
show its image. During production, in order to better unify the
visual image of the enterprise, the following regulations must
be strictly implemented.

Production Process

Material: 3209 British Snow White Paper or other special

papers (for reference) I l '
P Guangzhou Xianyou Intelligent
Specification: 20mm x 54mm Technology Co., Ltd.

Craftsmanship: Spot color or four-color printing / Blue lines Ho. 32_8" >t<ixi? Féoad, quu%ntsueet,
. . -IN- uaau DIStrict, Guangznou LIty
with UV coating TV MONITOR ALL-IN-ONE PC

Tel: +86 752 2382534
Color: Apply in accordance with the specified standard colors Fax: +86 /52 2385566
and auxiliary colors

Charles Lee

Ad Manager
Branding Department

E-mail: ligg@npc.com
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HHETLZ

HhE: THimRY

WA 54mmx85mm
WHSME: PVC

TZ:. EaxNEEkH

¥ IEmER. HEteNH

Employee ID cards are one of the concentrated reflections of
an enterprise's service image display and identification both
internally and externally. Meanwhile, they carry a large
amount of personal information and have certain functional-
ity. During production, to better unify the enterprise's visual
image, the following regulations must be strictly implement-
ed.

Production Process

Outer Cover: Purchased from the market

ID Card Specification: 54mm x 85mm

ID Card Material: PVC

Craftsmanship: Spot color or four-color printing

Color: Applied in accordance with the specified standard
colors and auxiliary colors

2025.10 | NPC: #Z2iRA#ERV 1.0

WWW.NPC-CN.COM

BRAND VISUAL IDENTITY GUIDE

Employee ID Card Design (Including Lanyard)

FXE

Charles Lee

AR EIEHL

[TEAE

Ad Manager
Branding Department

[N E¥ S BRI B R E]

Guangzhou Xianyou Intelligent Technology Co., Ltd.

55
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Employee ID cards are one of the concentrated reflections of
an enterprise's service image display and identification both
internally and externally. Meanwhile, they carry a large
amount of personal information and have certain functional-
ity. During production, to better unify the enterprise's visual
image, the following regulations must be strictly implement-
ed.

Production Process

Outer Cover: Purchased from the market

ID Card Specification: 54mm x 85mm

ID Card Material: PVC

Craftsmanship: Spot color or four-color printing

Color: Applied in accordance with the specified standard
colors and auxiliary colors

2025.10 | NPC: #Z2iRA#ERV 1.0

WWW.NPC-CN.COM

BRAND VISUAL IDENTITY GUIDE

Employee ID Card Design (Including Lanyard)

Charles Lee

Ad Manager
Branding Department

55
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BRAND VISUAL IDENTITY GUIDE

Product Information Board

310

rREBREAUKR. MIREENEEE "
WIEZ— ERIEART CVIERRG, & .
MTEWIRR, SWER, T B s — o Wi "

ErBEEE
Monitor Specifications

k= 5% M S S ,*Qj:r\- 73 \)\ ;I'I I_‘-lj:;:l,/_ ERR < SG2701G03-1 T EHES YES HDMIEA 2
MR, B ATHEIRBIATHERIT. Bies e o~
miRSIER  TFTLCD e / DPi#% O X1
mm; CSOT(#22¢ ) HDRI&E YES H’;Eﬁﬂﬂ <
ke = — — = ] IPS SRR VES usB /

E— ISR FERRMNTS, MRBERIRHIET,

\ — — f—h—y B —

FENERATEELHITS, RESPESATHINZE, e axrs | ooy | tommem
i SE xternal power supply S5% X
=E 100Hz 3‘5;}2'55@;\ 100-240V.50160Hz DPE%?; /
SO 250 cd/m’ +20 BT 12V-4V ACEBIEL X1
s 13001 (TyP) s <4BW iy X1
&I 16.7M (8-bit) ?%’fﬂ,;fﬁit <0 5W ST X1
URZESIE)(Typ)  100% sRGB st 0.16W BIREEES X1

Product information boards are one of the most important
tools for enterprises to exchange information internally and
externally. They also represent the spiritual outlook of the
enterprise and show its image. During production, to better
unify the enterprise’s visual image, the following regulations

2n

310

must be strictly implemented. i

BRzRAED

Monitor Specifications

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-

. . Panel Spec —— Other Features —— Output interface
ed to draw the logo using standard drawings. Efforts should . e Support Free-Syne (G-Gyne) VS HOMIinput .
. . . Panel type 27 Game plus / VGA input /

be made tO aVOId errors in I’ed rawi ng. Panel manufacturer ~ TFT-LCD curvature / Display port input x1
Panel technology CSOT(HEE ¥ H) HDR function YES Headphone Output x1
Backlight type IPS Reduce BLU-RAY Mode YES USB /
View angle FLED YES Built -in speaker 4Q3W x2
Max. Resolution 178°(H)/178°(V) VESA 75%75
Aspect Ratio (H:V)  2560-1440 Power Accessory
Refresh rate(Hz) 169 Power supply mode  External power supply HDM I signal line x1
Brightness 100F2 AC input 100-240V.50160Hz DP signal line /
Contrast Ratio 250 ca/m’ +20 DC input 12V-4V Power line X1
Color quantity 13007 (Ty?) Power Consumption <48W Manual x1
Color gamut 16.7M (8-bit) Stand by Mode <0.5W Quialified Certificate X
Responsetime (Typ) 100% sRGB Off Mode 0.16W power adapter x1

MQ2733-K8

---120

---120
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Product information boards are one of the most important
tools for enterprises to exchange information internally and
externally. They also represent the spiritual outlook of the
enterprise and show its image. During production, to better
unify the enterprise’s visual image, the following regulations
must be strictly implemented.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.

2025.10 | NPC: #Z2iRA#ERV 1.0

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

109 0

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

REH

MQ2733-K8

EREBEH

REE¥

ERRY SG2701G03-1 BEL(H:V) 2560-1440
EiREE 27 Rl 169
EREIERS TFT-LCD =p 100Hz
EtRAR CSOT(H2E23m®) WL 250 cd'm +20
e ey IPS El=ro e 1300:1 (TyP)
e ELED &5 16.7M (8-bit) |
SAPYE 178°(H)/178°(V) IARZETIE)(Typ)  100% sRGB
H 45 BAES
ZFEERs VS HDMIEA X2
e+ / VGARIA /
i / DPI%A X1
HDRI&E YES =g, EfiT X1
RIEY AR YES usB / !
XT%( YES HNBHER 403W X2 |
B 75775 AERGL/ERR ‘
BE i
BIFEAT External power supply  HDMIES % X1
SR 100-240V 50160Hz DPIES% /
BERBA 12v-4v ACHIRL: X1
B <48W BEAH X1
it <05W BT X1

0.16W PP X1

KHAE
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P:anel Spec

Panel size $G2701G03-1
Panel type 27

P:anel manufacturer T7T-LCD
Paneltechnology ~ CSOT(*221)
Backlight type IPS

View angle ELED

IV:Iax. Resolution 178 (H)/178°(V)

Other Features

S:Upport Free-Sync (G-Sync)  VES
Game plus !
c:urvature

MQ2733-K8

HDR function YES
Reduce BLU-RAY Mode YES

| YES
VESA 7575
Power
Power supply mode  External power supply
ACinput 100-240V.50160Hz
DCinput 12V-4V
Power Consumption ~ <48W/
S:tand by Mode <0.5W

Off Mode 0.16W

SRESHE

Panel Spec ;
Aspect Ratio (H:V) 2560-1 44@
Refresh rate(Hz) 169 !
Brightness 100Hz |
Contrast Ratio 250 cdim’ 3> 20
Color quantity 1300:1 (TyP)
Color gamut 16.7M (8-bit)

Response time (Typ) ~ 100% SRQB

Output interface ———

HDMI input x2

VGA input !
Display port input x1
Headphone Output X1

USB / !
Built -in speaker 4Q3W 2
Accessory

HDMI signal line x1

DP signal line !

Power line x1
Manual x1
Qualified Certificate x1
power adapter x1
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NPC: iR BliEr

mhESETEIE (18EhR) Brand Promotion Lightbox Specifications (Landscape Version)
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The position of the logo depends on the style considered in
the actual design. To enrich the visual effect and unify the
visual image, the logo should prioritize following the top-left

xR

1.5a ----Text Area -

principle when combined with auxiliary graphics in layout 115 BN KRR AR LEE

The image occupies a large proportion of the layout, matched with concise corporate information.

pages.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.

4K Ultra HD Professional
U N LEASH EN ERG E-Sports.Rotatable & Liftable. 144HZ
DOUBLE TH E FUN Ultra-Fast High Refresh Rate
No. 32-3, Xi oad, Xiuquan Str Huadu D t, Guangzhou City
Gua gh X nyou ItIIg tT chnol IgyC Ltd. www.npc-cn.com

115 1 Example 1
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The position of the logo depends on the style considered in
the actual design. To enrich the visual effect and unify the
visual image, the logo should prioritize following the top-left
principle when combined with auxiliary graphics in layout

pages.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.
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_Image Area

xR
----Text Area -

115 ERSXIEERE EEEENELER

The image occupies a large proportion of the layout, matched with concise corporate information.

= tK B RS BREH
4K 240HZzE EHB T T e
REEER 240 $2% IBESERS RIS
IMNEmRHRERIDEIRAE N RBXFSLEEHR32S5 21K www.npc-cn.com

115 1 Example 1
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mhEEETREITE (BhR) Brand Promotion Lightbox Specifications (Portrait Version)

I/

L 2n

SNV ERRTEPRITERNEN, AT "
EUEMR. fH—URERIRSESHEE R A
SHIRRTV SR E P N AL BB ETRER A MBI RN ,

NoC

E—RER T ERRBIWE, NREFERIRMIEF UL,
AEWERIRETBEHIING, RERREELETENIRE,

2a ! ERE
! Image Area
1 W

The position of the logo depends on the style considered in
the actual design. To enrich the visual effect and unify the
visual image, the logo should prioritize following the top-left
principle when combined with auxiliary graphics in layout

pages.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.

UNLEASH ENERG
DOUBLE THE FUN

| T ema 5 4K Ultra HD Professional
’ T § E-Sports.Rotatable & Liftable.144HZ
| Ultra-Fast High Refresh Rate

Gua gth Intelligent Technology Co., Ltd.
No. 32-3,

3 Xixiu Road, Xiuguan Street, Huadu Dt ct, Guangzhou City Wwww.npc-cn.com

______________________________________________________________________________

115 ERGAIEEREEREENEWER 115 11 Example 1

The image occupies a large proportion of the layout, matched with concise corporate information.
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mhREEXTFENE  (hR) Brand Promotion Lightbox Specifications (Portrait Version)
N BAT IR RS, hTE .

EUEMR. fH—URERIRSESHEIE R A
SHIbRTV SR E P N AL B EETRER A MBI RN ,

NoC

E—ARBIR MERmERRE, NREERREIEFXH,
AENERINEFIESTIINS. REBREELSPHIMRE.

2a ! EREE
! Image Area
1 W

The position of the logo depends on the style considered in
the actual design. To enrich the visual effect and unify the
visual image, the logo should prioritize following the top-left
principle when combined with auxiliary graphics in layout

pages.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.

4K 240HZEE B S
REESE

a scgzlm 4K frﬁ%i%%ilﬁé& %%1’5}5@
’ e g Bl anl:
s 240 ik B RS RIER

M BRI R EIRAS
F NSRBI RRI2S 2 www.npc-cn.com

______________________________________________________________________________

115 ERSAIEEREEREENEWER 115 11 Example 1

The image occupies a large proportion of the layout, matched with concise corporate information.
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The position of the logo depends on the style considered in
the actual design. To enrich the visual effect and unify the
visual image, the logo should prioritize following the top-left
principle when combined with auxiliary graphics in layout

pages.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.
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Point-of-Purchase Standee Advertising Specifications

32n3
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2n
Im/age\A\rea

60 ----------f
UNLEASH ENERG
DOUBLE THE FUN

| 4K Ultra HD Professional
Txﬁ-%ﬁ E-Sports.Rotatable & Liftable. 144HZ
R | Ultra-Fast High Refresh Rate
. N . Guangzhou Xianyou Intelligent Technology Co., Ltd.
‘__:,_,_’:______________________________________________________\:\_\__w No. 32-3, Xixiu Road, Xiuquan Street, Huadu District, Guangzhou City Www.npc-cn.com
0 |

B R G AIREARE , EEAEEREER 2511 Example 1

The image occupies a large proportion of the layout, matched with concise corporate information.
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The position of the logo depends on the style considered in
the actual design. To enrich the visual effect and unify the
visual image, the logo should prioritize following the top-left
principle when combined with auxiliary graphics in layout

pages.

In general, when using the brand logo, the provided electron-
ic files should be used as far as possible. It is not recommend-
ed to draw the logo using standard drawings. Efforts should
be made to avoid errors in redrawing.
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BRAND VISUAL IDENTITY GUIDE

Point-of-Purchase Standee Advertising Specifications

32n3

180 ----------
2n
|m/agexA\|:ea
Il
O Xr
4K 240HzEEHE
g WK BB EWR BEEH
ot Bl)idzcpayizs
240 Hif%k =R = R
I EERHZIRIPEIRAE)
__________________________________________________________________ ISR EEEESFE325 21k www.npc-cn.com
o | |
0 96 0 96
B R S XIRERE, EREENELER 1 Example 1

The image occupies a large proportion of the layout, matched with concise corporate information.

2025.10 | NPC: Visual Identification Guide V1.0



